
Assessing Trump's Use of Social Media 
in the 2016 U.S. Presidential Election Erika Grodzki, Ph.D.


Lynn University



Trump's Use of Social 
Media

• More than 19 million 
Twitter followers just 
before the election 
(Bickart et al., 2017)


• 18 million Facebook 
fans


• 5 million Instagram 
followers 


• Source: Harvard 
Business Review 
(March 1, 2017)



Harvard Business Review Article 
What Trump Understands About Using Social Media to Drive Attention

• a message spreads faster if it is "seeded"  

• other idea - viral approach - use a few target influencers 
and create interest  

• "Trump exploited Watt's theory at scale. He began with 
an enormous seedbed" (para 3).



The Twitter Impact

• Trump embraced immediacy, 
transparency and risk (Dr. 
Ladea Khan, director of the 
social analytics lab at Ohio 
University) 


• According to Google Trends, 
online interest was 3 times 
higher for Trump than Clinton



Memorable Tweets 



The Importance of 
Facebook 

• The Bulk of Fundraising (info 
from Brad Parscale as reported 
in Lapowsky, 2016)


• The campaign ran 40-50,000 
variants of its ads and tested 
how they performed with 
various formats


• On the 3rd presidential debate 
day they ran 175,000 variations




The Impact of Fake News

• 'fake news' stories were shared more than the 
most popular mainstream news stories 
(Silverman, 2016) 

• 115 pro-Trump fake stories were shared on 
Facebook 30 million times (Allcott & Gentzkow, 
2017) 

• 41 pro-Clinton fake stories were shared 7.6 
million times (Allcott & Gentzkow, 2017)



Shocking Election Results

• Polls did not correctly predict the outcome 

• "Relying largely on opinion polls, election forecasters put 
Clinton’s chance of winning at anywhere from 70% to as 
high as 99%" 

• Source: (Merecer, Deane, & McGeeney, 2016, para 1).



Trump's Opposition Today

• Ethan Zuckerman, director of the Center for Civic Media 
at MIT, "You're starting to see these ... accounts that 
basically say, 'Hey, Mr. President, you value this medium 
that allows you to speak directly to the public. Turns out 
we can do that just as well as you can." 

• Source: (Fiegerman, 2017, para 9)
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